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OUR 
PARTNERS

C A U S E S  &  A D V O C A C Y

P O L I C Y  C O M M U N I C A T I O N S   |   F A C E B O O K

B R A N D S
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Source: 270 To Win, Real Clear Politics Polling Data

• In 2016, President 

Trump carried all 

toss-up states 

highlighted brown on 

the map.

• Biden is currently 

polling ahead of 

Trump in all of these 

toss-up states.

• Under this map, 

Democrats only need 

38 more electoral 

votes to hit 270.

STATE OF THE PRESIDENTIAL RACE
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Source: 270 To Win, Real Clear Politics Polling Data

• The current makeup of the 

Senate is 53 Republicans to 47 

Democrats (including 2 

Independents). 

• Recent polling has Doug Jones 

(D-AL) -13 behind Jeff 

Sessions, the likely Republican 

nominee. 

• Assuming Doug Jones loses, 

Democrats will need to win 3 

seats and the Presidency to 

control the Senate.

• Polling in AZ, NC, MT & ME 

has Democrats slightly ahead, 

with stronger lead in CO. 

RACE FOR THE SENATE
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THE COVID-19 ELECTION
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SOCIAL MEDIA: SPEND
More money is being spent on these platforms than ever before
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SOCIAL MEDIA: REGULATION
Social platforms are regulating political ads more than ever before
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SOCIAL MEDIA: SPREAD OF MISINFORMATION
Social platforms are each running their own fact-checking measures, trying to limit the spread of misinformation 
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THE INTERSECTION OF 
BRANDS AND POLITICS
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TYPOGRAPHY GUIDELINES
1: BRANDS ARE POLITICAL

Early in the Trump presidency, companies feared the backlash associated with perceived political engagement. 

HARLEY-DAVIDSON

”Trumps battle with Harley-Davidson 

over foreign tariffs tests motorcycle 

riders’ loyalty” –USA Today, 6/28/18

GENERAL MOTORS

“Trump assails GM over car 

production in Mexico, threatens 

taxes” –Reuters, 1/3/17

UBER

#DeleteUber campaign grows…over 

Trump’s Muslim immigration ban.”  –

The Independent, 1/29/17
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TYPOGRAPHY GUIDELINES
1: BRANDS ARE POLITICAL

Our biggest critics are now internal and silence is no longer an option.

NIKE

“Nike’s polarizing Colin Kaepernick 

ad wins Emmy for best commercial”

–Hollywood Reporter, 9/15/2019

WALMART 

“This week in business: Walmart 

takes a stand on gun control” 

–New York Times, 9/8/19

FACEBOOK

Warren goes after Mark Zuckerberg 

about breaking up Facebook.” 

–Business Insider, 10/2/19
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TYPOGRAPHY GUIDELINES
2: DIGITAL AND EARNED MEDIA HAVE MERGED

Fill with something insightful 

Warren selfie

Pete with bee

Impeach this



14|   B U L L Y  P U L P I T  I N T E R A C T I V E

TYPOGRAPHY GUIDELINES
3: FAKE NEWS IS THE NEW NORMAL

It’s more important than ever to correct the record and control the narrative.

Pelosi/Obama

Deep fakes

“impeach this” Repeat
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